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Question Four
[bookmark: _GoBack]Read the three sources provided in Practical Argument between pages 296-301, and evaluate two of the three sources for the following: accuracy, credibility, objectivity, currency, comprehensiveness, and authority

1. Privacy and Facebook by Rebecca Mackinnon
In this article, the writer argues about the privacy policy of internet users, Facebook specifically. The argument is accurate because he explains how people misuse Facebook in organizing protests using false data which is open to every active user to view. The argument is credible since it presents ideas from both sides of the argument. Facebook users do not support the idea of privacy but Zuckerburg does and this is why he makes some concept private and other public. Evidence presented about Facebook privacy policies is objective to the argument, making the article to be comprehensive. This article addresses current emerging trades in the use of the internet and social media. Facebook is used all over the world and it's programmed to be in all languages. Such information if not privately kept may be wrongly used as in the case of Iranian revolutionists and activists. Finally, the essay is authoritative because the idea of the privacy policy was initiated by the founder and CEO of Facebook for reasons known to them.  
2. Time to Enact “Do Not Track” from USA Today Editorial Board
The argument in this article is about privacy policies enacted by the Federal Trade Commission. Facebook users have the right to privacy of their information but Facebook makes some of this information public without the users' consent. This argument is accurate since it provides proof of the claim that Facebook makes profiles of its public to other users without permission. Also, the writer's argument is credible since he gives reasons why Facebook makes such information accessible to other people and organizations like trucking companies. The incidences are outlined to make the argument comprehensive and objective. Finally, the article's argument is authoritative in that it presents information from Facebook supporting its idea of the partial privacy policy and that of FTC to allow users to enjoy their privacy. Facebook should not track what its customers are doing on the platform. 

